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Why develop a
teen app in

INTENTION Pasadena?
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Consumers under age 25 have o)
the highest overall spendingon 31 /OOf students
food away from home, miss class due to lack

education, apparel and services. of transportation



Youth-identified priority areas for the
Greater Pasadena area:

I—
LIFE READY

A Pasadena community that is committed to providing
students with access to the arts, professional enrichment,
higher education, and meaningful careers

FEELING FREE TO BE ME

Ensure all Pasadena youth are living and thriving in a safe,
supportive, and bully-free environment

UNITED YOUTH SUPPORT

Create a comprehensive support system that connects all
aspects of youth development

BUSES & BIKES

Access for all youth to an effective and more affordable
public transportation system and viable methods to get
around Pasadena



[] LIVE LOUD

Our mission Is for youth
to feel valued,
supported, and
connected to their
community.



2.

What will the

CORE FEATURES app do?




Our Goal

To launch a local youth app that:

Informs youth of free/fun things to do locally
Connects youth to local resources
Provides youth with special deals & discounts

Shares jobs & internship opportunities for youth



App Features

|

Resources Activities
Partner agencies Local Businesses
Teen Jobs & Teen Hangouts
Internships School Events

Local Transportation

Notifications
Special Deals
News and Social Media
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Friday, March 27 =

Plan your day and - N 12th Planet
J create your schedule! Grandtheft Todd Terje é o
Visit the Lineup & Schedule section and e iy :’l:)‘l“ﬂ
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My Likes Most Scheduled

Saturday, August 9
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Whoa/Where | WS Hot

Sort by Time - Grid Sort by Location Location Detail What's Hot
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Absolut Spark Bar ( Tacos / Agua Fresca,
kw5 Aenews Fresh Cut Fruit
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Barber Shop
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Discount |l=&
Offe rs Sort Alphabetically

Sort by Subcategory

Make your way here to discover all the great

things going on the whole weekend! Things get

oing Thursday with the Early Bird Raffle
(tickets avadable until Spen), and sign the
lkability wadver to be able to participate i the
snow ball fight (Thurs only)

Open Thurs Sam - 3am & Fri - Sun 7:30am -
3am
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Eureka! Craft Burgers &
Truffle Fries
>

Review LA & SR

Freams fig Brger was supesd, comes with Friea, s
Truftie of for ST

Review *okkk L

Totally betchen lood. Secerely Hevereeiey

Review 2 Ly

Busger was just ok Too well done, Couldn't taste sny
gout cheese ov fig. Pand $1 extra for Irufle sauce with
fries but had 1o 9o back when | dude'! receive any.

Fat & Drink.

POI Reviews

Nobu Las Vegas ptily
Rock Hotel dhd CA<I

Whitefish Sashimi with Dry Miso
@ 5500

Fluke sashioni with dry miso, ehives. garfic
chvps, yuzu juice, and olve ol
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California Roll
# $8.00

Snow crab with avocado and cucumber
rolled inside out with sesame.
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Vendor Menu Items

Big Chef Tom's Belly Burgers
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Raficulovaly delcars!

LA A BN

Classic Pork Belly Burger LA B B U
NOL ikt | expectond broakinet sausage y rathes than
Aabie of pork belly, but 104 debu
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Spicy Cheddar Brat

© The Butcher's Da_. |

@5800 | # woview
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Ace Pineapple
L Ace Cuder
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Classic Grilled Cheese
Q The Amenican Gré |
®5700-81200 | 7/ mview
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Chocolate Covered Bacon
© Bacon Bacon
® 5300 | / meview

LR 2 B R

My s

Custom Food Menu

WHAT'S HOT

1. The Amish Baking
Company

Q Service Pod 3

$300 1000

L] N OT Reviews

2. Gourmet Quesadillas
by Chiwawa Restaurant
from Memphis, TN

P Vegan Vegetsian

© Main Stage Lot

$5.00. 1000

. A3 Reviews

3. Spicy Pie
Ghuten Free. Localty Sowrced
# Ingredenta, Organc. Vegan
Vegetarian
O General Store West

What's Hot

Write Review
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J wooks ago

Weicome to the Beyond SoCal app’

The Jtimate dgital companion 1o your festivel
Journey, the InSOmA-ac app (Ives you sccess
10 all (he sights, sourds and experiences
found at Beyond Wonderiend. Set your must

Official News & Social

Job Postings, News and Social Media
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O Show Ness

Twitter Feed

. General Questions

. Age/1D Questions

. Ticket Questons

. What Can | Bring?

FAQ Categories

Can | ren! @ locka?

Yes! Store your stulf securely and keep your cell
phone powered up all weekend long Spaerve
yout ‘ocher aow!

FAQ Detail

4569 bhns
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Instagram Feed
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How will this
iImpact the

BENEFITS [Jbiiade
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When youth have access to local
opportunities through LiveLoud:

Youth become empowered
to make better decisions.
Youth are empowered to ask

for help and know where to
find it.

All proceeds from the LivelLoud
app go towards job
development and continued app
support!




When communities engage with
youth through LivelLoud:

Youth are more civic-minded
and more likely to volunteer
Youth can influence policies
and decision-making to be
more relevant and responsive
to community needs

Community leaders gain the
expertise and partnership of
young people, and prepares
young people to be active
citizens in a democracy.




When businesses have access to
engaged youth through LiveLoud:

A high return on investment
through targeted marketing
Increased visibility for
businesses among local youth
and their families

Tax deductible contributions

Consumers are spending 25% of
their time on mobile, while
businesses are only putting 12%
of their ad budgets towards
mobile advertising.







Membership Levels for
Community Agencies

|
Logo and Link Monthly Push Annual
to Site Posts Notifications Fee
community  ves 0 0 $500
oo Yes 1 5 $1000
nome Yes 3 10 $1500
oot Yes 5 15 $2500

* Quarterly payment options available

18



Membership Levels for

Businesses
|
Logo and Link Monthly Push Annual
to Site Posts Notifications Fee
queml Yes 0 0 $1000
Franchise Yes 1 5 $2000
Corporate Yes 3 10 $3000

* Quarterly payment options available

19



How Does It Work?

Sign Up to become a member

Send us your event or notification- Let us do the rest!
Analytics reports shared with your business at the end of
each quarter

1 Year of free design services for the first 10 partners
(flyers and social media posts only)

20



Add-Ons: Social Media Services

@

Content Strategy

Modeling communications
themes and defining the
formats, structure,
components and cadence to
get you noticed on social
media.

%

Content Production

ur content studio manages
everything from Facebook
posts to Instagram images, all
matching your brand
standards and the proper tone
for each social network.

Analytics

From sentiment monitoring
to trend identification, we use
leading tools to listen to the
voices, tone, and learnings on
each social network.

21
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iPhone Preview

al! T-Mobile Wi-Fi & 11:04 PM

LIVELOUD

CALENDAR
LIVELOCAL
TRANSPORTATION

JOBS & INTERNSHIPS

GET CONNECTED




ull T-Mobile Wi-Fi & 11:04 PM

LIVELOUD

CALENDAR
LIVE LOCAL
TRANSPORTATION

JOBS & INTERNSHIPS

GET CONNECTED

#DOLIVELOUD

CAMERA

Android Preview




Tablet Preview
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